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For this example report, we will

investigate the habits of men THE PEPSI
and women with respect to soft CHALLENGE

drinks, specifically cola.

RESEARCH QUESTIONS
What are the demographics of cola drinkers?
Are men or women more likely to drink Pepsi or Coca-Cola?

For our research, we are going to run two reports. One will
contain the data on the female consumption habits and the
other will include the statistics for the male population.

STEP 1
Open Choices 3. & & BE ?
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STEP 2
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Select Survey.
H Select a new survey from the list below
.C“Ck on the Change Syrvey + @ NCS Fall 2003 ADULTS 6 MonthPUBLISHED
Icon, which opens a window. @ HCS Fall 2003 ADULTS FULL YEAR [LAND3-SEFTC3) Cancel
In the bOX, CIiCk On the + iC0n = e N;Sjﬁtgg 2003 Adult & Manth [Jan03-kay03)
to the left of the desired o @ NEEng 2003 Adult Full Year [JuneD2-May(3] Refresh | ]
survey name. Select POP et Defaul

(population).

Household would be used for
products/brands less specific
to an individual, such as
cleaning products.

[ Transfer current specfile to new survey
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In the Dictionary Box, click on the + icon next to Lifestyle (Demographics) — the +
icon next to Demographics (Personal Information) — Age. While holding the CTRL
key, click on 18-24, 25-34, 35-44, and 45-54. Drag the selections to the Rows box to
the right.
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REGUL&R COLA DRINKS - BRAMDS DRINK ALSD
P REGULAR COLA DRINKS - BRAND SUMMARY
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© FAYGO COLA NONE

Y FEPS| COLA: NONE
2 CAFFEINE FREE PEPSI: 5 DR MORE
O CAFFEINE FREE PEFS!: 34

2 CAFFEINE FREE PEPSI: 1-2

© CAFFEINE FREE PEPSI: NONE

£ wILD CHERRY FEPSI: 50 MORE
2 WILD CHERRY FEPSI: 34

= WILD CHERRY PEPSI: 12

= WILD CHERRY PERSI: NONE
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= PEPS| BLUE: 34
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In the Dictionary Box, click on the + icon next to Beverages (Non-Alcoholic) — the +
icon next to Regular Cola (Not Diet) — Regular Cola Brands - # Drinks Lst 7 Days.
While holding the CTRL key, click on the four options for Coca-Cola Classic and the
four for Pepsi. Drag the selections to the Columns box to the right.
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STEP 5
Set up filters.
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WITHOUT this filter, the
resulting data will include
both male and female
survey respondents.

miversity Libeary

Colyﬁﬁa Filker Sitch { Recpcle |

Click on the Filters Tab at the bottom of the Columns & Rows boxes. In the
Dictionary Box, click on the + icon next to Lifestyle (Demographics) — the + icon
next to Demographics (Personal Information) — Gender. Click and drag Female to
the Filters box to the right.

STEP 6

Click on the Run Analysis icon to generate the statistics report.

Run analysis.
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